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Piëch Mark Zero – Views on Design  

 Timeless, classic design goals for the new Piëch Mark Zero

 László Varga, Designer at Piëch Automotive, talks about the concept car

Mister Varga, you are Designer at Piëch Automotive. What was your job with the new Piëch Mark Zero?  

László Varga: The main goal was to create the coolest sports car out there. We took Steve McQueen 

as an example and asked ourselves what he might want to drive today. And we wanted to interpret the 

forms typical for the 60s and 70s – clean, round surfaces – in a modern way. First sketches were 

quickly followed by more. We began to experiment more: using bigger surfaces, sometimes really 

whacky shapes and pop-up headlights – those were very much “in” during the 80s. So, we tried out a 

number of routes, but we always returned to the cleanest and simplest solutions. 

Why are there no pop-up headlights? 

László Varga: The pop-up headlights didn’t really sit well with the harmonic and round shape of the 

front end which is why we went back to a conventional light design. The large round headlights in 

connection with the oval grille are a typical feature of sports cars from the 60s.  

Which were you thinking of? 

László Varga: The Ferrari 250 GTO, the Jaguar E-Type or the Shelby Daytona and the Shelby Cobra. 

This originally started in motor racing but then quickly came into fashion with production cars.  

What can you tell us about the rear? 

László Varga: At the rear, too, we were looking at classic sports cars for inspiration. At first glance it 

might look like we’ve cut it off – it’s a rather hard ending. Today, sports cars normally have those soft 

flowing rear ends. But here, too, we were looking at times gone by. It wasn’t easy to come up with a 

classic shape that looks unique in the eyes of the people, I can tell you that. It was important for us that 

people don’t look at it and say “that looks like a Ferrari or Alfa Romeo”. We wanted them to know: “Ah, 

that’s a Piëch.” 

Your sketches also contain an SUV. Is that going to be your second model? 

László Varga: Yes, we’ve already started a while ago transferring our design ideas on to an SUV and 

also a four-seater.  

What topic did the team discuss most about? Where were the most sticking points? 

László Varga: We were generally debating a lot. At the beginning it was all about the front. At first, we 

wanted to integrate the headlights into a grille that was as large as possible – in our first sketches this 

looked really good but when we looked at it on a 1:1 model it was just too much. We tried everything 

but in the end we made the grille smaller again and integrated the headlights into the body. Sometimes 

you just can’t take the coolest idea because it ruins the appearance of other elements of the car. As a 

designer, you have to make sure your work looks fantastic from any angle. Sometimes it means 

sacrificing one thing to make the overall car look fantastic and not just one single element.  
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Would you say you created your personal dream car? 

László Varga: That’s for sure – I would definitively buy it. It’s a beautiful yet timeless sports car. Some 

cars are so overloaded with complexity and details that it’s almost impossible to understand why the 

designer put this line here and made that corner there. Instead, we like to make a car that is simple and 

clean. Toni and Rea gave me the job to create a “timeless beauty”. And yes, I am very happy with the 

result.  

What makes a car timeless, then? 

László Varga: I think it’s mainly about keeping it simple. It can’t be too brash. You can change the 

wallpaper on your phone or your outfits all the time to keep it fresh. But a car’s design is for eternity. 

That’s why it was our job to come up with a design that isn’t trendy and that you’ll still like the look of 

many years from now.  

What do you orientate yourself towards? 

László Varga: For example, the famous designer Dieter Rams and his ten principles of good design. 

However, it’s not that easy to apply them to designing cars. I think there isn’t a proper rulebook to make 

a car look timeless. You also have to trust your gut instinct.  

What did you do before you started working for Piëch Automotive? 

László Varga: I’m from Hungary and I studied product design there. That’s when I designed a concept 

for a modern interpretation of the Jaguar E-Type which created a bit of a stir online. The original 

designer Malcolm Sayer’s grandson even wrote me a letter and said it was one of the most beautiful 

interpretations of the E-Type he’d ever seen. That letter was the reason for me to concentrate on 

designing cars. Then I spent six months at the Mercedes Design Center Sindelfingen who were 

supervising my thesis. After I received my diploma, Rea (Rea Stark Rajcic) contacted me because he 

had seen my blog where he had found some images and sketches I had made.  

It was a good match right from the start?  

László Varga: Yes, we share our view of good design. Clean and simple. 

How would you describe the car’s face and character?  

László Varga: Definitely not aggressive. Rather easy-going and carefree, like “I know I’m a cool and 

fast car. But I don’t have to prove it each and every time.” 

Sounds a bit like Steve McQueen again.  

László Varga: Exactly. 

Do you live here in Munich or in Hungary? 

László Varga: I spend a lot of time in Budapest but just now before the Geneva motor show we’re at a critical 

stage. The good thing is Rea lets me work at my own pace. Because as a designer you can’t be at your desk 
every day from eight to five. I’m more creative in the morning and late at night. That’s not something you can 
control.  
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Do you have ways of giving your creativity a boost?  

László Varga: Yes, most of the time I’m listening to music when I am sketching. 

What kind of music?   

László Varga: It’s a type of electro, not just plain computer sounds but a combination of electronic 

beats mixed with guitar, sax and so on. Sometimes I need something more calming, which is when I go 

for piano pieces.  

Are there any places where you’re especially creative? 

László Varga: Not particularly. For me, it’s rather the music. Sometimes it just clicks when I’ve found a 

new song or a new performer that I like very much. It gives me a boost of energy and opens up new 

ways of thinking for me. Music and art make me creative.  

What kind of art? 

László Varga: I like Jason Thielke’s works. He’s not a painter per se, rather a graphic designer. But he 

does create very interesting sketches with lines. But I also follow many others on Instagram and 

Pinterest.  

So, when you need inspiration, you check in with Instagram and co? 

László Varga: Exactly. It’s really remarkable – sometimes I find something that has absolutely nothing 

to do with cars but it clicks and I know how to proceed. Sometimes it also helps just going for a walk in 

the fresh air. Then I go for a coffee somewhere and when I return, I say to myself: “ok, let’s start from 

the beginning.” 
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